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Perkembangan bisnis menunjukkan adanya pergeseran da-
lam paradigma bisnis. Kondisi tersebut mengharuskan manaje-
men mempunyai paradigma tertentu sebagai acuan menyusun 
kebijakan, strategi dan praktek manajemen. Aspek ekonomi, 
budaya, politik dan kemajuan tehnologi sangat mempengaruhi 
paradigma manajemen dalam mengelola aktivitas bisnis peru-
sahaan. Perubahan paradigma manajemen mempengaruhi sikap 
dan perilaku manajemen dalam memenuhi kepentingan para 
stakeholdersnya. Era perkembangan baru dalam manajemen dan 
pengelolaan perusahaan menggeser upaya membangun nilai 
didasarkan strategi berbasis stakeholder, yaitu membangun nilai 
perusahaan dengan tetap memperhitungkan dan memperhati-
kan kepentingan stakeholder dalam kerangka pencapaian tujuan 
perusahaan. Organisasi bisnis mempunyai kepentingan besar 
untuk menciptakan laba serta meningkatkan nilai perusahaan 
dan manajemen bertanggung jawab tidak hanya kepada peme-
gang saham  dan dirinya sendiri namun juga tanggung jawab 
kepada pihak lain.
Dalam sejarah manajemen terdapat dua paradigma utama 
manajemen yaitu paradigma ekonomis dan paradigma humanis. 
Paradigma ekonomis merupakan paradigma pengelolaan bisnis 
yang sangat mengutamakan kepentingan keuangan, sedang-
kan paradigma humanis merupakan paradigma pengelolaan 
organisasi bisnis yang mengutamakan keseimbangan kinerja 
keuangan, hubungan harmonis dengan sesama dan pentingnya 
menjaga kualitas lingkungan hidup. Kedua paradigma terse-
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but mempunyai landasan filosofis dan teoritis yang berbeda. 
Kedua paradigma tersebut juga mempengaruhi cara fikir, moti-
vasi, sikap dan praktek manajemen dalam memenuhi tanggung 
jawab sosial perusahaan dan orientasi kepentingan manajemen. 
Konsep CSR dalam perspektif Islam menjurus kepada 
pendekatan rohani yang mendasarkan ajaran Al Quran dan 
Sunnah. Ide mengenai tanggung jawab sosial ini terkandung 
dalam ikatan kerohanian (religious bond) yang mengambarkan 
komitmen terhadap standar moral dan juga norma-norma sosial 
dengan berasaskan kepada syariah. Tujuan yang ingin dicapai 
dalam Islam bukan tertumpu kepada keperluan material saja, 
tetapi merangkumi konsep kesejahteraan hidup manusia yang 
menekankan konsep persaudaraan dan keadilan sosio-ekonomi, 
dan spiritual bagi setiap insan, adanya  komitmen ketulusan 
dalam menjaga kontrak sosial di dalam operasinya. Meskipun 
tidak dibatasi jumlah kepemilikan barang, jasa serta profitnya, 
namun cara-cara untuk memperoleh dan pendayagunaannya 
dibatasi oleh aturan halal dan haram oleh syariah serta bukan 
hanya menyangkut pemenuhan kewajiban secara hukum dan 
moral, tetapi juga strategi agar perusahaan dan masyarakat tetap 
survive dalam jangka panjang. 
VDAFTAR ISI
Kata Pengantar .......................................................................................................... iiiDaftar Isi ...................................................................................................................... v
Bagian Pertama:
1. Pergeseran Paradigma Pengelolaan Perusahaan   ................................ 12. Corporate Social Responsibility (CSR) ....................................................... 23. Perkembangan Corporate Social Responsibility (CSR)  ..................... 194. Corporate Social Responsibility (CSR) di Indonesia ............................ 225. Anggapan Parsial Corporate Social Responsibility (CSR) .................. 33
Bagian Kedua:1. Teori Keagenan..................................................................................................... 372. Teori Stewardship ............................................................................................... 473. Teori Stakeholder (Stakeholder Theory) .................................................. 504. Teori Legitimasi ................................................................................................... 63
Bagian Ketiga:1.Corporate Sustainability Management (CSM) ......................................... 712.Teori Reputasi Korporat (Corporate Reputation Theory) .................. 733.Slack Resources Theory ..................................................................................... 744.The Corporation First Theory ......................................................................... 75
Bagian Keempat:1. Renewed Darwinian Theory (RD Theory) ............................................... 792. Corporation Perspectives VS Entreprise Perspective .......................... 823. Corporate Social Iressponsibility dan     Corporate Social Responsibility (CSR) ....................................................... 864. Corporate Social Responsibility (CSR) dalam Islam  ........................... 88
VI
Daftar Pustaka .............................................................................................................. 117
DAFTAR TABELTabel 1. Interest Stakeholder terhadap Perusahaan . ...................  58
DAFTAR GAMBARGambar 1. Stakeholder perusahaan primer dan sekunder  ......  70Gambar 2. Sumber Tekanan Gap Legitimasi . .................................  67
117
Daftar Pustaka
Adam, C.A. 2002. International organizational factors influencing corporate sosial dan ethical reporting: beyond current theorising. Accounting, auditing,accountability, Vol. 15 no. 2 pp: 22-50.Andersen,B.2008.Framework for business ethics: Social 
responsibility not at odds with profitability.Quality Progress Mar No 41 pp 24-28 Balabanis, Philips HC dan Lyall, 1989. “Corporate social responsibility dan economic performance in the top British companies : are they linked ?” European Business Review. Vol. 98 no. 1 pp : 25-44Barnett, Michael L., John M. Jermier., dan Barbara A Lafferty, 2006. 
Corporate reputation : the definition landscape. Corporate 
reputation review. Vol. 9, No. 1, pp : 26-38. Belkaoui. A, dan Karpik. P.G. 1989. Determinants of the corporate decision to disclose social information. Accounting, Auditing, 
dan Accountability Journal. Vol. 2. No. 1, pp: 36-51Berman,S.L., Andrew C.Wicks, Suresh kotha and thomas M Jones.1999.Does stakeholder management models and 
firm financial performance. The academy of management journal Oct Vol 42 No 5 pp:488-506Bertens,K,2000. Pengantar Etika Bisnis, Seri Filsafat Atmajaya:21, Penerbit Kanisius, YogyakartaBranco. M. C.  dan Rodrigues. L. L. 2007. Positioning stakeholders 
118
theory within the debate or corporate sosial responsibility. 
In the Electronic Journal of Business Ethics Salam, Burhanuddin. 2002. Etika Sosial. Asas Moral Dalam 
Kehidupan Manusia. Jakarta: Rineka Cipta. Calvo, C.W,2010. Responsibilty, ethics and american  economic thougt 1776-1900, History of corporate responsibility project working paper No. 7. Centre for Enthical Business Cultures. 2010 Caroll,A.B.1983. Corporate social responsibility. Vital Speeches of the day 49,pp:604-8 Carroll,A.B.1991. The pyramid of corporate social responsibility: Toward the Moral Management of rganizational stakeholders. Business Horizons, July-August 1991 Carroll, A. B. dan K. Buchholtz, 2006. Business & Society Ethics dan 
Stakeholders Management. Sixth Edition. Thomson South Western Ohio.Carroll,A.B.,1979, a Threee-dimensional conceptual model of corporate performance. Academy of mangement review 4 (4) : 497-505  CEBC, 2010. Corporate social responsibility project preliminary project planning paper 2005 working paper no 1. Center for ethical business cultures Chapra, F. 1983. The Turning Point : Science, Society dan The Rising 
Culture, London : Bantam Books Chariri, A. dan Ghazali, I, 2007, Teori Akuntansi. Semarang: Badan Penerbit Universitas Diponegoro.Clarkson, Max B. E. 1995. A Stakeholders Framework for Analyzing dan Evaluating Corporate Social Performance. Academy of 
Management Review. Vol. 33 pp: 303-327. Cosans,C. 2009. Does Milton Friedman support a Vigorous business Ethics?. Journal of business ethics no 87 pp:391-399Crook, C.2005. The good company. The economist,20 JanuaryCurcio. Richard J. dan Fran. M. Wolf, 1996. Corporate Environmental Strategy : Impact Upon Firm Value. Journal of Financial dan 
119
Strategic Decitions. Vol. 9, No. 2 SummerDarrell Brown.,Jesse Dillard., dan R Scott Marshall .2004. Strategically Informed, environmentally conscious information requirements for accounting information systems. Paper 
presentation  at Fourt Asia Pasific Interdiciplinary Researh in Accounting Conference Singapore, July 2004Davis, J.H.,Schoorman,F.D., and Donaldson, L 1997. Toward a stewardship theory of management. Academy of management. Review., Vol 22 No 1.pp: 20-47 Deegan.C, dan Tobin.R.M.2002.An examination of the corporate sosial dan environmental disclosures a theoritical foundation. Accounting, Auditing dan Accountability Journal, Vol 15 No 3 pp:312-343 Deegan, Craig.2002. Introduction the legitimising effect of sosial dan environmental disclosure practices of australian corporation. Accounting dan Business Researh, Vol l5 No 3 pp:283-311Deegan, Craig dan Michaela Rankin. 1996. Do a Australian Companies 
Report Environmental News Objectively? An Analysis of 
Environmental Disclosures Firms Prosecuted Successfully by 
the Environmental Protection Authority. Accounting Auditing 
and Accountability Journal: 50-68.Dempsey, B. W. 1949. “The Roots of Business Responsibility”. Harvard Business Review 27. pp: 393-404Djalaluddin, Ahmad. 2012. Disertasi: Perspektif Islam terhadap Kepemipikan Tambang di Indonesia. FEB Universitas Brawijaya. _________________. 2014. Manajemen Qur`ani Menerjemahkan Idarah 
Ilayah dalam Kehidupan. Universitas Islam Negeri Malang Press, Malang._________________. 1440H. Pengusaha Muslim Harus Kaya dan Berkah. 
Quantum Sinergi Ummat, Malang.Dowling,J.dan Pfeffer,L. 1975. The stakeholders theory of the corporation: concepts, evidence,implications. Academy of Management Review. Vol 20 pp 65-91
120
Falch, O. Dan Stephan Heblick 2007. “Corporate Social Responsibility 
Doing Well by Doing Good”. Business Horizon No. 50 pp: 247-254.Porter, M.E. 1985. Competitive Advantage : Creating and Sustaining Superior Performance : with a new introduction. The Free Press. New York, USAFreeman, R. E,1984, Strategic Management: A Stakeholders Approach, Marshall, CambridgeFreeman, R.E., & Reed. 1983. Stockholders and Stakeholders: a New Perspective on Corporate Governance. Californian 
Management Review, Vol 25. No. 2. pp. 88-106.Friedman, Milton. 1970. The Social Responsibility Of Business Is To 
Increase Its Profit. NewYork Times Company. New York Galayda, Jaimie dan Jerry Yudelson, 2010. “Corporate Sustainability 
Management: Best Practices”. Yudelson Associates. March 2010. Gillian rice, “ Islamic Ethics and the Implication for business”, 
journal of business Ethics , 18 (1999).Gioia, D., 1999. “Responsibility practicability, paradigms, and 
problems in stakeholders theorizing”. Academy of Management Review. Vol. 24, No. 2, pp: 228-232.Goukasian L. Dan L.Whitney.2007. Do ethical dan sosially 
responsibible firm under perform? Evidence from Financial dan operating performance. Business Administration, pp:1-30Gray ,R.,2001. Thiry years of social accounting, reporting dan auditing: What (if anything) have we learnt?, Business Ethics: A European Review, Vol 10 No 1 Gray R. Kouhy, R dan Lavers,S, 1995. Cororate sosial dan environmental reporting: A review of the literature dan a longitudinal study of UK disclosure, Accounting, Auditing dan Accountability Journal, Vol 8 No 2 pp:47-77Grayson, David et. al., 2008, “A New Mindset for Corporate 
121
Sustainability”. BT and Cisco. Guthrie, J. Dan Parker, L.D.1989, Corporate social reporting: a rebuttal of legitimacy theory, Accounting and Business Research, Vol 19 No 76 pp:343-352 Gutrie, J . R.Petty dan Ricceri 2006. The voluntary reorting of intelectual capital. Comparing evidence from Hongkong dan Australia. Journal of Intelecctual Capital. Vol 7 No 2 pp:254-271Hadi, Noor.2009. Interaksi biaya sosial, kinerja sosial, kinerja keuangan dan luas pengungkapan sosial: Uji praktik sosial responsibility perusahaan go publik di Bursa Efek Indonesia. Disertasi Universitas Diponegoro. Tidak dipublikasikan. Haniffa R.M., dan T.E.Cooke.2005. The impact of culture and governance on corporate sosial reporting. Journal of Accounting and Publicc Policy) Harris, D.L. dan Daniel F. Towmey 2008. “Corporate Perspektive: 
Issues of Competitiveness and Sustainability”. Competition Forum No. 6, pp: 75-80.Heald, M. 1988. “The Social Responsibilities of Business: Company and 
Community, 1900-1960” Cleveland: Case Western Reserve. Hummels, Harry. (1998). Organizing Ethics: A Stakeholder Debate. 
Journal of Business Ethics. Vol.17, pp 1403-1419.  Jamali, D. 2008. “A Stakeholder Approach to Corporate Social 
Responsibility: A Fresh Perspective into Theory and Practice”. Journal of Business Ethics. No. 82, pp: 213-231.Johnson, L. JD. 2010. “Law and the History of Corporate Social 
Responsibility”. History of Corporate Responsibility Project Working Paper No. 6, Center for Ethical Business Culture. Jones B., Ryan Bowd and Ralp Tench 2009. “Corporate irresponsibility 
and corporate social responsibility: competiting realities”. Social Responsibility Journal Vol. 5, No. 3, pp: 300-310.
Kartini, D. 2009. “Corporate Social Responsibility: Transformasi 
Konsep Sustainability Management dan Implementasi di 
122
Indonesia”. Bandung: PT. Refika Aditama.Kemp, M. 2001. “Corporate Social Responsibility in Indonesia”: 
Quixotic Dream or Confident Expectation?” Technology, Bussiness and Society Programme Paper Number 6. United Nation Research Institute for Social Development.Keraf, A.Sony.1998, Etika bisnis: Tuntutan dan relevansinya, Penerbit Kanisius, YogyakartaKhasali  Rhenald.2005. Manajemen Public Relations. Jakarta. Ghalia IndonesiaKolstad, I. 2007. “Why Firm Should Not Always Maximize Profits”. Journal of Business Ethics No. 76, pp: 137-145.Lantos,G.P.2001. The boundaries of strategic corporate sosial responsibility. Journal of Consumer Marketing. Vol 18 No 7 pp: 595-630 Laszlo, Chris and Zhexembayeva. 2011. ”Embedded Sustainability, 
The Next Big Competitive Advantage”. Stanford Business Books, Stanford, California. 
 Lee D. D. Robert W. Faff and Kim Langfield-Smith. 2009. “Revisiting 
the Vexing Question : Does Superior Corporate Social 
Performance Lead to Improve Financial Performance?”. Australian Journal of Management. Jun No. 34, pp: 1-49. Lindblom,C.K.1994. The implication of organizational legitimacy for corporate social performance and disclosure. Presented at critical perspectives on accounting conference New york. Marom, I. Y. 2006”Toward a Unified Theory of The CSP-CFP Link”. Journal of Business Ethics No. 67, pp: 191-200. McAleer, S. 2003. “Friedman’s Stockholder Theory of Corporate 
Moral Responsibility”. Teaching Business Ethics No. &, pp: 473-451.Medley. Patrick.1997. Environmental accounting what does it mea to professional accountants?. Accounting, Auditing & Accountability Journal. Vol 10 pp:594-600Michael E. Porter (1985): “Competitive Advantage”: Creating and Sustaining Superior Performance. 
123
Milton Friedman.1970. The Social Responsibility of Business is to 
increase its profits: USA. The New York CompanyMitchell, R. B., Agle and Wood. 1997. “Towards a theory of Stakeholder 
indentification and salience: defining of principle of who and 
what really counts”. Academy of Management Review, Vol. 22, No. 4, pp: 853-886. Muqaddam, Wahibah. 2011. Al Masuliyah al Ijtima`iyyah li al Syirkat 
min Mandhur al Iqtishad al Islami, Multaqa al Dauli al Itishad al islami.Norajilah Binti Chie Man, “Tanggungjawab Sosial Korporat: Analisis 
Perbandingan Di Bank Muamalat Malaysia Berhad Dan Affin Bank Berhad.” ( Disertasi Master Syariah Dan Ekonomi, Universiti Malaya,Kuala Lumpur 2011)O’Donovan, 2002. Environmental Disclosure in the Annual Report: 
Extending the Applicability and Predictive Power of 
Legitimacy Theory, Accounting, Auditing and Accountability 
Journal, Vol.15, No.3,pp.344-371.Paloviita A. dan Vilma Luomo-aho. 2010. “Recognizing definitive 
stakeholders in corporatae environmental management”. Management Research Review Vol 33 No 4Pasal 1 angka 3 Undang-Undang Nomor 40 Tahun 2007 tentang Perseroan TerbatasPatten. D.M.1992. Intra-industry environmental disclosure in response to the Alaskan Oil Spill: A note on legitimacy theory. Accounting Organisations and Society. Vol 17 No 5 pp 471-475 
Isa, Rafik. 2004. Etika Bisnis Islami. Yogyakarta: Pustaka PelajarRobbins, Stephen. P. 2006. Perilaku Organisasi (alih bahasa Drs. 
Benjamin Molan),Edisi Bahasa Indonesia, Klaten: PT INTAN SEJATISolihin, Ismail,2008. Corporate Social Responsibility: From Charity to Sustainability. Salemba Empat JakartaSuharto, Edi. 2010. Membangun Masyarakat Memberdayakan 
Rakyat. Bandung : Refika Aditama.
124
Suta,Ary I Putu Gede.2005.Kinerja Pasar Perusahaan Publik di Indonesia. Suatu Analisis Reputasi Perusahaan. Disertasi Universitas Indonesia. Tidak DipublikasikanSyed Nawab Haidar Naqvi, Menggagas Ilmu Ekonomi Islam, Terjemahan M.Saiful Anan dkk, Yogyakarta, Pustaka Belajar, 2003Szekely, Francisco ., Mariana Knisch. 2005. Leadership And Corporate Responsibility Metric For Sustainable Corporate Performance. Working Paper Series. Center For Responsible 
Leadership And Sustainable Futures. European School Of Management And Technology. Berlin. October 2005.
Tilt, C.A.1994. The influence of extent: presure groups on corporate sosial disclosure: some empirical evidence. Accounting and Accountability Journal. Vol 7 pp: 257-285 Trevino, Linda K. and Katherine A Nelson, 1995.Managing:Business 
Ethics, John Wiley &Sons, New York Undang Undang Nomor 40 Tahun 2007 tentang Peseroan Terbatas.Undang-Undang Nomor 25 Tahun 2007 tentang Penanaman ModalUndang-Undang Nomor 36 Tahuan 2008 tentang Pajak Penghasilan Ketentuan hukum Undang-Undang Nomor 40 Tahun 2007 tentang Perseroan TerbatasUU No. 23 Tahun 1997 tentang Pengelolaan Lingkungan HidupWaddock, S.A., and Graves,S.B.1997, The corporate sosial 
performance-financial performance link, Strategic Management Journal.pp:303-319Wartick,S.L and Cohran,P.L.1985. The evaluation of corporate sosial performance model. Academy of management review, Vol 10 No 4 pp:758-769.
Wartick,S.and Mahon.J.F.1996. Toward a substantive definition of the corporate issue contruct: a review and synthetis of the literature. Business and sociaety. Vol 33 pp:293-311 Wren, D dan Bedeian, A. 2009, The Evolution of Management 
Thought Yusanto, Ismail dan Yunus, Arif, Pengantar Ekonomi Islam, cet. I, Bogor: Al Azhar Press, 2009. 
125

